USA+4 DMAs - P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months!

Complete Demographic,
Psychographic, and Total
Media Usage Profiles of USA,
CHICAGO, WASHINGTON, DC,
SEATTLE-TACOMA and PHOENIX
DMA p35+ Homeowners who
Purchased Items at THE HOME
DEPOT in the past 3 months as
of March 31, 2026.

Vanguard BlackRock

And, Yes! You ARE Smart Enough to Read a Bloomberg Terminal. So get ready to Learn!

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]




140.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT pastl..

| Typical Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 59.1 years old
(2.9% older than average) and have a $148,461 (22.1% higher than average) annual household income.
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[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



39.% or 2,131,020 of CHI DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past 3m
Typical Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 58.2 years old

(1.9% older than average) and have a $141,939 (26.3% higher than average) annual household income.
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39.% or 1,611,361 of WDC DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Typical Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 58. years old
(2.5% older than average) and have a $184,049 (23.7% higher than average) annual household income.
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40.8% or 1,332,110 of SEA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Typical Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 59.9 years old
(5.6% older than average) and have a $154,253 (15.9% higher than average) annual household income.
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46.1% or 1,577,229 of PHX DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Typical Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 60. years old
(3.2% older than average) and have a $139,098 (23.6% higher than average) annual household income.
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40.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 23.4% more likely to

be a college graduate, 4.9% more likely to work full-time, 22.% more likely to be married, 7.2% more

likely to be a grandparent of 1 or more children under 18.
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39.% or 2,131,020 of CHI DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 23.8% more likely to

be a college graduate, 11.7% more likely to work full-time, 30.% more likely to be married, 6.6% more

likely to be a grandparent of 1 or more children under 18
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2114t b Stage in Life: Adults 35 or older
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' 39.% or 1,611,361 of WDC DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 23.5% more likely to
be a college graduate, 6.7% more likely to work full-time, 17.1% more likely to be married, .8% less likely

to be a grandparent of 1 or more children under 18.
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2114t b Stage in Life: Adults 35 or older
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40.8% or 1,332,110 of SEA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 19.1% more likely to
be a college graduate, 7.6% less likely to work full-time, 21.9% more likely to be married, 19.2% more
likely to be a grandparent of 1 or more children under 1
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46.1% or 1,577,229 of PHX DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 24.1% more likely to
be a college graduate, 4.% more likely to work full-time, 26.6% more likely to be married, 14.5% more
likely to be a grandparent of 1 or more children under 18
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Adults 35 or

40.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT

older Homeowners who Bought Items at HOME DEPOT past 3mos are 32.1% more likely to

own their home, 8.8% more likely to own a higher valued home, 22.8% more likely to have a single-family
home, 18.5% more likely to have a dog.
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. 39.% or 2,131,020 of CHI DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 35.2% more likely to

own their home, 6.% more likely to own a higher valued home, 29.3% more likely to have a single-family
home, 25.4% more likely to have a dog.

m Own/Rent/Other:Adults 35 or older mﬁm Type of Home:Adults 35 or older 4™ Pets in Home:Adults 35 or older
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1 39.% or 1,611,361 of WDC DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 33.3% more likely to

own their home, 11.1% more likely to own a higher valued home, 29.7% more likely to have a single-
family home, 13.3% more likely to have a dog.

m Own/Rent/Other:Adults 35 or older mﬁm Type of Home:Adults 35 or older 4™ Pets in Home:Adults 35 or older
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Homeowners who Bought items at HOME DEPOT past...

woc 5693,095
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$750K-$1M Home Refinanced  Home Equity own

Mortgage Home Loan/Home Home/Property
» Homeowners who Bought Items at HOME DEPOT past 3mos mWDC Mortgage Improvement  Outright (No
wDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,716 o Loan Mortgages)

All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



‘ 40.8% or 1,332,110 of SEA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 39.1% more likely to

own their home, 2.8% more likely to own a higher valued home, 26.2% more likely to have a single-family
home, 16.% more likely to have a dog.

m Own/Rent/Other:Adults 35 or older mﬁm Type of Home:Adults 35 or older 4™ Pets in Home:Adults 35 or older
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100. 66.9% Own aDog

38.2%
Townhouse or attached Home L 4%
5.2%
2% ‘
Condominium I 57% Own a Cat i
’ 31.4%
16.5%
24.6% 10.7% Avartment L04%
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| 46.1% or 1,5
Adults 35 or

17.7%

4.3% 10.6%
19.9% . :

0'9% 678,920 0'2% 278,704 [EZXI)

Rent Other Own Second Home
or Real Estate
Property
Homeowners who Bought Items at HOME DEPOT past 3mos mPHX

77,229 of PHX DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
older Homeowners who Bought Items at HOME DEPOT past 3mos are 31.7% more likely to

own their home, 7.3% more likely to own a higher valued home, 15.7% more likely to have a single-family
home, 22.7% more likely to have a dog.
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Value of Owned Home: Adults 35 or older
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40.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 3.3% more likely to

look up D-I-Y advice online, 12.4% more likely to always vote in local elections, 18.2% more likely to belong
to a gym, 13.8% more likely to fly domestic past y

al Activity: Adults 35 or older

74133.3% 25.2%
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39.% or 2,131,020 of CHI DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 1.4% more likely to
look up D-I-Y advice online, 8.% more likely to always vote in local elections, 13.8% more likely to belong to

a gym, 12.2% more likely to fly domestic past yr.
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39.% or 1,611,361 of WDC DMA Adults 35 or older are Homeowners who Bought ltems at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 9.6% more likely to
look up D-I-Y advice online, 14.3% more likely to always vote in local elections, 28.% more likely to belong

to a gym, 15.6% more likely to fly domestic past yr
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40.8% or 1,332,110 of SEA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 1.4% less likely to look

up D-I-Y advice online, 16.1% more likely to always vote in local elections, 10.5% more likely to belong to a
gym, 8.7% more likely to fly domestic past yr
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46.1% or 1,577,229 of PHX DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPQOT past..
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 5.% more likely to look
up D-I-Y advice online, 17.4% more likely to always vote in local elections, 15.1% more likely to belong to a

gym, 11.5% more likely to fly domestic past yr
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Past 30-days QSR Users: Adults 35 or older
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40.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past..
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 5.4% more likely to use
QSRs past mo., 12.3% more likely to use Sit-Down Restaurants past mo., .1% more likely to use Casinos past
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[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



Past 30-days QSR Users: Adults 35 or older

1 time

)

2 times
3 times
4 times

5 times

11,
10.5%

® Homeowners who Bought items at HOME DEPOT past 3mos

Total Monthly QSR Users:
88.3%

6-9times

11.8%

10times or more

mCHI

Avg. Monthly QSR Meals:
83.4%

yr., 32.9% less likely to smoke cigarettes.

39.% or 2,131,020 of CHI DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past 3mas.
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 5.9% more likely to use
QSRs past mo., 17.1% more likely to use Sit-Down Restaurants past mo., 2.6% less likely to use Casinos past

. 1time

16.8%

2 times

16.1%

3 times 11.3%

4 times

5 times 7.5% .

6 -9 times 5.5%

10times or more

= Homeowners who Bought [tems at HOME DEPOT past 3mos mCHI
Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals:
81.5% 69.6%

Drank Past 30-days: Adults 35 or older

Any Type of Beer 47.1% BB

2,355,264 43.1%
2,003,311 36.7%

2,570,840
Liquor

Wine
1,652,839 30,3%

Imported Beer

Domestic Regular Beer

1,549,628 28.4%

Domestic Light Beer 1,505,513 27.6% - v
: 14.5%
Microbrew / Craft Beer 9.9% i
# Homeowners who Bought Items at HOME DEPOT past 3mos ECHI

DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab

Past 30-days Sit-Down Restaurant Users: Adults 35 or older

Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)

IiI |

pizza

Mexican Chinese maian  Coffee  wings/ Bagel/ Steskhouse pscale  Seafood
House/ Burgers/ Donwt/

Coffee Bar sports Bar  Bakery

= Homeowners who Bought Items at HOME DEPOT past 3mos ncHl

Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
Hom eawners who Bought Items Gt HOME DEPOT past... 15.3%

(e BN 238,823 16.3%

Past 12 months Casino Activities: Adults 35 or older
Slot Machines

R —

Bar / Nightclub

Stage Show / Concert

Upscale Restaurant

32.3%

Used Past 30-days: Adults 35 or older

1,148

CHI
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

— R
Spa -
1762566 146
Other Gambling Casinos visited past 12 hs: Yes ij / Cannabis Cigarettes Vape
= Homeowners who Bought Items at HOME DEPOT past 3mos mCHI * Homeowners who Bought ltems at HOME DEPOT past 3mos =CHI

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



Past 30-days QSR Users: Adults 35 or older

1time

7.7%

2 times 13.3%

3 times 14.4%
4tmes
5 times 10.0%

# Homeowners who Bought Items at HOME DEPOT past 3mos BWDC

Total Monthly QSR Users: Avg. Monthly QSR Meals:
BB.2% 82.7%

39.% or 1,611,361 of WDC DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past 3mos.
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 6.6% more likely to use
QSRs past mo., 11.1% more likely to use Sit-Down Restaurants past mo., 2.7% more likely to use Casinos
past yr., 33.9% less likely to smoke cigarettes.

Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older

. 3¢ Sit-Down Restaurants Used Past 30-days)
¢ 1time 15.8% .
2 times 17.1% =
3 times 12.7%
4 times 9.0%
5 times 8.1%
6 -9 times
Pz

Chinese.

h

Mexican  talan  Coffee  Bagel/ Steskhouse Upscale Seafood  Wings/

House /  Doaut/ Burgers /
10 times or more oesmr nltey Spas
= Homeowners who Bought Items at HOME DEPOT past 3mos mWDC = Homeownerswho Bought items at HOME DEPOT past 3mos mWDC
Total Monthly Sit-Down R Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)

81.5% 73.4%

Homeawners who Bought Items at HOME DEPOT post... [S38/088 I 21.0%
3.7 woc EXCZTHENNN 21.3%
_ “. 2220

Drank Past 30days: Adults 35 or older

Uauor

Ay Type ofSaee

¥
gt oo

Domestic Regular Beer

Domestic Light Beer - v

Microbrew / Craft Beer

496,798 12.0% i

# Homeowners who Bought Items at HOME DEPOT past 3mos B WDC

DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab

Past 12 months Casino Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older
Slot Machines  pergny
Table Games (Craps, Poker, etc.)
e
Upscale Restaurant
Stage Show / Concert %7'5%
Sports Betting %5"”‘
see FHEIN. 2.7%

Other Gambling

21.7%

B 1.5% Casinos visited past 12 months: Yes Cigarettes Marijuana / Cannabis Vape

= Homeowners who Bought Items at HOME DEPOT past 3mos =mWDC = Homeowners who Bought Items at HOME DEPOT past 3mos. mwDC

1,716

WDC
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



40.8% or 1,332,110 of SEA DMA Adults 35 or older are Homeowners who Bought items at HOME DEPOT past 3mos.
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 4.% more likely to use
QSRs past mo., 9.9% more likely to use Sit-Down Restaurants past mo., 9.1% less likely to use Casinos past
yr., 24.9% less likely to smoke cigarettes.

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older

¢ . . (Sit-Down Restaurants Used Past 30-days)
i Il‘ 1time 10.0% . 1time
B :

18.0%
2 times 15.0% 2 times
3 times 10.7% .

5 times 62% W

wings/ Upscale Seafood Steakhouse

Doaut/ Burgers/

Bakery sports Bar
# Homeowners who Bought items at HOME DEPOT past 3mos W SEA = Homeowners who Bought Items at HOME DEPOT past 3mos m SEA ® Homeowners who Bought Items at HOME DEPOT past 3mos mSEA
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Re Users:  Avg. Monthly Sit-Down R ant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
81.2% 78.1% 76.4% 69.5% Homeowners who Bought Items ot HOME DEFOT past... [ETBSTONNIN  13.4%
Drank Past 30-days: Adults 35 or older Past 12 months Casino Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older

Ot Slot Machines
Any Type o Beer Table Garmes (Craps, Poker,st.)

30.5%

996,

404,333 12.4%

450
A ]

Wine Upscale Restaurant
Imported Beer Stage Show / Concert
Domestic Regular Beer Bar / Nightclub 89'?;
Microbrew/ Crat Bear -V Sports Beting s3%

- 17.8%

. 21.3% 3
OmEr GRARINE E 1.5% Casinos visited past 12 months: Yes
= Homeowness who Bought Items at HOME DEPOT past 3mos SEA = Homeowners who Bought Items at HOME DEPOT past 3mos mSEA

i / Cannabis Cigarettes Vape

at HOME DEPOT past 3mos =SEA

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,242
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



46.1% or 1,577,229 of PHX DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past 3n
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 6.2% more likely to use
QSRs past mo., 11.6% more likely to use Sit-Down Restaurants past mo., 4.2% more likely to use Casinos
past yr., 44.1% less likely to smoke cigarettes.

nos.

Past 30-days QSR Users: Adults 35 or older |Past 30-days Sit-Down Restaurant Users: Adults 35 or older| Top-10 Cuisines: Adults 35 or older

(Sit-Down Restaurants Used Past 30-days)
2 times 13.7% 15, 4%

[ ] 1time

16.3%

2 times

4 times 10 2% 4 times
sumes ihhh -
e i —— .

Mexican Pz Chinese  Imian c-m Steakhouse w\n'xi -.qw Upscale  Seafood

= Homeowners who Bought Items at HOME DEPOT past 3mos o PHX = Homeowners who Bought Items at HOME DEPOT past 3mos mPHX ® Homeowners who Bought items at HOME DEPOT past 3mos B PHX
Total Monthly QSR Users: Avg. Monthly QSR Meals: Total Monthly Sit-Down Restaurant Users:  Avg. Monthly Sit-Down Restaurant Meals: Used Restaurant Delivery Service Past 30-days (Grubhub, Uber Eats, etc.)
86.3% 81.2%

82.4% 73.9%

mnmmwmuwgmmmnzmmrmt.._ 12.2%

Drank Past 30 days. Adults 35 or older Past 12 months Casino Activities: Adults 35 or older |Used Past 30-days: Adults 35 or older
Any Type of Beer Slot Machines et ;m 90 5%
Whne Upscale Rtaursnt
Domestic Light Beer Bar / Nightclub
ord s S o m— Py
Domestic Regular Beer - v Sports Betting 7.1%

7.6%
: 13, 99& .
Microbrew / Craft Beer 364187 10.7% i Other Gambling

Liquor

1701230

Casinos visited past 12 months: Yes Marijuana / Cannabis Cigarettes

# Homeowners who Bought Items at HOME DEPOT past 3mos EPHX = Homeowners who Bought Items at HOME DEPOT past 3mos mPHX * Homeownerswho Bought Items at HOME DEPOT past 3mos =PHX

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 804
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



40.8% or 80,068,807 of USA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 19.6% more likely to have

a 401K, 20.7% more likely to have an Auto Loan, 37.7% more likely to Invest/Trade Stocks Online, 5.8% less
likely to pay with their Debit Card.

Investments Owned: Adults 35 or older

i

IRA (Individual Retirement Account) i Ty .
56,319,408 28.7% =
23,428,1: 29.3%
40,240,776 20.5%
8,85 22.9%
31,400,585 16.0%

Stocks or Stock Options
Mutual Funds

Money Market Funds

! 15.5%
Bonds  FRRRRRY 11
14.8%
Other (Crypto / NFTs / Metals, etc.) 5%

Second Home or Real Estate Property

13.6%
| 8.8%

529 Plan / College Savings Plan mu.z%

¥ Homeowners who Bought Items at HOME DEPOT past 3mos mUSA

Financial Services Has and/or Uses: Adults 35 or older

h
o a0 gee

Auto Loan

Lo . a1 T
Checking Debitor ATM  Savings
Account card Account

Credit Card

2 s

Mobile
Banking

Online Bil
Paying

Online
Banking

Certificates of Personal Loan Studentloan Refinanced

Home
Mortgage

Money
Market
Account

Deposit (CDs) Home Improvement
Mortgage Loan or Home

Equity Loan

' Homeowners who Bought Items at HOME DEPOT past 3mos B USA

Professional Services Used*: Adults 35 or older

Tax Preparation Service 225%

41,101,237 20.9%

40,

Financial Planner

Online Investing / Stock Trading

29,076,611 14.8%
20,660,987 10.5%

Accountant aze

Insurance Agent at a Local Office (not online)

289 12.9%
18,746,806 9.5%
5.9%
3.9%
4.8%
L 33%

7. 0s7%
0.6%

# Homeowners who Bought Items at HOME DEPOT past 3mos

Estate Planning

Real Estate Agent

(*Past 12 Months)

Divorce / Family Attormey

W USA

USA USA Projection Scarborough R1 2026: Jan25-Mar26 Qual Intab
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

'm'Past 3-Months Payment Methods Used: Adults 35 or older

9.8% 10.1%

a2% 55% o0 3w
T cecmtmrn

Facebook  Samsung Pay
Messenger

P a1 o
Google Pay  Store Credit  American
Card Express

W USA

7 oncs

payPal cash App

visa

Discover  Square Cash

¥ Homeowners who Bought Items at HOME DEPOT past 3mos

7,812

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]




39.% or 2,131,020 of CHI DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 26.1% more likely to have
a 401K, 20.% more likely to have an Auto Loan, 34.9% more likely to Invest/Trade Stocks Online, 9.6% less
likely to pay with their Debit Card.

Investments Owned: Adults 35 or older

IRA (Individual Retirement Account)

2,056,612 37.7%
1,369,760 25.1% =
30.1%
20.5%

22.2%

Stocks or Stock Options

Mutual Funds

Money Market Funds

14.2%

Bonds

16.3%
11.6%
12.8%
8.7%
254 12.1%
424,726 QK

Other (Crypto / NFTs / Metals, etc.)

529 Plan / College Savings Plan

Financial Services Has and/or Uses: Adults 35 or older

BI% 4o% abs a7% 62% 55

2200 cox!

Checking  Debit or ATM

32700

Savings Credit Card Online Mobile

Online Bill Auto loan Certificates of Money  Studentloan Refinanced Personal Loan  Home
Account card Account Banking Paying Banking Mortgage Deposit (CDs)  Market Home Improvement
10.7% Account Mortgage Loan or Home
Second Home or Real Estate Property Mﬁﬁ Eqity Loan
® Homeowners who Bought Items at HOME DEPOT past 3mos HCHI # Homeowners who Bought Items at HOME DEPOT past 3mos ECHI
Professional Services Used*: Adults 35 or older | g'Past 3-Months Payment Methods Used: Adults 35 or older
T
Online Investing / Stock Trading
Insurance Agent at a Local Office (not onfine) m A.0%
e R & ®
. 5.1%
Estate Planning 3.6% 0.3% 10.1%
Real Estate Agent Ez_ﬂg i s i [ o [ oo T ]
0.7% (*Past 12 Months) MasterCard  Debit Card Venmo Google Pay Cash App ~ Store Credit  American  Square Cash  Facebook Samsung Pay
Divorce / Family Attorney 0.8% card Express Messenger
® Homeowners who Bought Items at HOME DEPOT past 3mos ECHI ¥ Homeowners who Bought Items at HOME DEPOT past 3mos B CHI
CHI DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 1,148
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]




39.% or 1,611,361 of WDC DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 16.4% more likely to have

a 401K, 26.% more likely to have an Auto Loan, 38.8% more likely to Invest/Trade Stocks Online, 4.9% less
likely to pay with their Debit Card.

“ﬁﬂinvestments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

IRA (Individual Retirement Account)

Stocks or Stock Options
Mutual Funds
Money Market Funds

529 Plan / College Savings Plan

Bonds

.&sn 8.0% gy 0% w

Other (Crypto / NFTs / Metals, etc.) U’leckim Debitor ATM  Savings  CreditCard  Online Online Bill Mobile Home Money Auto loan Certificates of Personal Loan Refinanced Studentioan  Home
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home Improvement
Second Home or Real Estate Property Ao Mortgage l‘;:‘.:\" ':;"*
# Homeowners who Bought Items at HOME DEPOT past 3mos =mWDC ® Homeowners who Bought Items at HOME DEPOT past 3mos BWDC

Professional Services Used *: Adults 35 or older 'm'Past 3-Months Payment Methods Used: Adults 35 or older

Tax Preparation Service

21.5%

Financial Planner

.7!7 512 18.1%

Online Investing / Stock Tradi
€/ Al ss 168 15.9%
0 13.4%
418,791 10.1%
Insurance Agent at a Local Office (not online) m 10.0%
i 7.1%
Estate Planning m

Accountant

10.5% 11.2%

45% AT% 339 AT%

5.2%
Real Estate Agent P ‘ - . D " . s B o P e PO
5% (*Past 12 Months) visa Zelle Paypal MasterCard  Debit Card Venmo ApplePay  CashApp GooglePay American Store Credit  Discover  Square Cash Samsung Pay Facebook
Divorce / Family Attormey hmmm Express card Messenger
® Homeowners who Bought Items at HOME DEPOT past 3mos ®WDC ¥ Homeowners who Bought Items at HOME DEPOT past 3mos HWDC

WDC DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,716
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



40.8% or 1,332,110 of SEA DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 12.8% more likely to have
a 401K, 17.2% more likely to have an Auto Loan, 23.8% more likely to Invest/Trade Stocks Online, 1.4% less
likely to pay with their Debit Card.

Investments Owned: Adults 35 or older
401KPlan
24.4%
19.4%

19.5%
14.5%

249,871 18.8%
465,625 14.3%

3 16.5%
350,826 TR

IRA (Individual Retirement Account)

Stocks or Stock Options

Mutual Funds

Money Market Funds

Bonds

Other (Crypto / NFTs / Metals, etc.)

Second Home or Real Estate Property

Financial Services Has and/or Uses: Adults 35 or older

11.0%
7.4% 7.5% 6.9% o 6.6%

. . .

ln-a%

Money

Checking  Debit or ATM Online Online Bill Mobile

Savings Credit Card Home Auto Loan  Certificates of Refinanced Personal Loan  Home Student loan
Account card Account Banking Paying Banking Mortgage Market Deposit (CDs) Home Improvement
. 11.0% Account L H
529 Plan / College Savings Plan mﬂﬁ% 2:3:; m‘;‘e
® Homeowners who Bought ltems at HOME DEPOT past 3mos mSEA # Homeowners who Bought Items at HOME DEPOT past 3mos W SEA
Professional Services Used*: Adults 35 or older | 'gR\Past 3-Months Payment Methods Used: Adults 35 or older

Online Investing / Stock Trading

Tax Preparation Service

Accountant

Insurance Agent at a Local Office (not online)

7.7%
5.4%
5.5%
4.1%

500). 7%
1.3%

# Homeowners who Bought Items at HOME DEPOT past 3mos

SEA DMA
All Graphs and HBIA!

Estate Planning

Real Estate Agent

(*Past 12 Months)

Divorce / Family Attorney

W SEA

Scarborough R1 2026: Mar25-Mar26 Qual Intab 1,242
Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

'

10.0% 10.5%

45% 48% gy 3.7%
Facebook  Samsung Pay
Messenger

ol ol
1165n o cous PO T
MasterCard ~ Apple Pay  GooglePay  CashApp  American

Express

» Homeowners who Bought Items at HOME DEPOT past 3mos

Store Credit  Square Cash
Card

Discover

M SEA

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]




46.1% or 1,577,229 of PHX DMA Adults 35 or older are Homeowners who Bought Items at HOME DEPOT past...
Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos are 25.4% more likely to have

a 401K, 34.% more likely to have an Auto Loan, 55.% more likely to Invest/Trade Stocks Online, 2.% less likely
to pay with their Debit Card.

E"‘ﬁ?‘mvestments Owned: Adults 35 or older Financial Services Has and/or Uses: Adults 35 or older

1,380,024 40.8% )

401K Plan

IRA (Individual Retirement Account) 1995370 38.0%

22.7%

Mutual Funds

16.4%
20.3%

Money Market Funds mm
17.7%
Second Home or Real Estate Property m

Other (Crypto / NFTs / Metals, etc.) 9_:91:%

h h B e o e

6,053 13.7% ; B e sasea
Bonds ,‘ Checking Debit or ATM  Savings Mobile Home Auto Loan Money  Certificates of Studentloan Personal Loan  Home Refinanced
Account card Account i i Banking Mortgage Market  Deposit (CDs) Improvement Home
N 5.7% Account Loan or Home Mortgage
529 Plan / College Savings Plan 7% Equity loan
® Homeowners who Bought ltems at HOME DEPOT past 3mos uPHX ' Homeowners who Bought Items at HOME DEPOT past 3mos B PHX

Professional Services Used*: Adults 35 or older | g'Past 3-Months Payment Methods Used: Adults 35 or older

Online Investing / Stock Trading m
12.1%
2! 8.7%
Accountant 10.9%
7.8%
5.6%
Real Estate Agent m 2%

Financial Planner

Insurance Agent at a Local Office (not online)

5.8% 4.0%
Estate Planni 4% ax 1.3%
% 27% e s coc i \ s cos G0 2o : e ]
. o1.0% (*Past 12 Months) visa PayPal  DebitCard MasterCard  Venmo  ApplePay  CashApp  American  Google Pay StoreCredit  Discover  SquareCash  Facebook  Samsung Pay
Divorce / Family Attormey 0.6% Express Car Messenger
# Homeowners who Bought Items at HOME DEPOT past 3mos W PHX ¥ Homeowners who Bought Items at HOME DEPOT past 3mos W PHX

PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual intab 804
All Graphs and HBIAI Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]




Interior paint or wallpaper
Remodel bathroom
Carpeting or floor covering
Fencing/decking

Exterior paint
Electrical/lighting
Remodel kitchen

Replace windows or doors
Plumbing

Replace or repair roof
Heating or air conditioning

Home generator

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab: 781
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

"Home Improvements Planned"”

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Home Improvements Planned next 12 months)

8.3%
13,168,079 6.7%

12,876,719

11,153,669 5.7%

9

599,071

9,099,688

8,684,740 4.4%

7,680,083 3.9%
6,063,107 31%
5,830,159 '

2,733,478 RV

® P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months (Home Improvements Planned next 12 months)
m P35+ USA SHome I;nprovements Planned next 12 months)

3.0%

Share of Everything
for Anything =

soefa.ai

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



“Home Improvements Planned"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Home Improvements Planned next 12 months)

Interior paint or wallpaper

Remodel bathroom
Replace windows or doors
Fencing/decking

Remodel kitchen
Carpeting or floor covering
Electrical/lighting

Exterior paint

Heating or air conditioning
Plumbing

Replace or repair roof  pass 3.7° . CHICAGO

Home generator

® P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months (Home Improvements Planned next 12 months)

M P35+ CHICAGO (Home Improvements Planned next 12 months)
CHICAGO DMA  Scarborough R12026: Feb25-Feb26 ~ Qual Intab: 1148

* Share of Everything
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e fa . al for Anything =

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



"Home Improvements Planned"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Home Improvements Planned next 12 months)

Interior paint or wallpaper

Remodel bathroom

Carpeting or floor covering A

0% o
246,937 6.0% o

Fencing/decking

Electrical/lighting gy e F
i 213 = mrmm—/.\L
Plumbing gyt 4.0% 3
2026 U.S. STORE OPENINGS
Exterior paint

Replace windows or doors

Remodel kitchen

Replace or repair roof

Heating or air conditioning grygs

] WASHINGTON, DC
Home generator

# P35+ Homeowners who Purchased items at THE HOME DEPOT in the past 3 months (Home Improvements Planned next 12 months)

W P35+ WASHINGTON, DC (Home Improvements Planned next 12 months)
WASHINGTON, DC DMA  Scarborough R1 2026: Mar25-Mar26  QualIntab: 1716 Share of Everything

.
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e fa_ 3 al for Anything =

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



"Home Improvements Planned"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Home Improvements Planned next 12 months)

Interior paint or wallpaper
Fencing/decking

Exterior paint

Carpeting or floor covering
Remodel bathroom
Electrical/lighting

Remodel kitchen

Plumbing

186,902

Replace windows or doors 138,069 T

Replace or repair roof M
Heating or air conditioning  geap Si%

Home generator

SEATTLE-TACOMA

80,037 2.5%
™ P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months (Home |mpr0\lement5 Planned next 12 months}

B P35+ SEATTLE-TACOMA (Home Improvements Planned next 12 months)
SEATTLE-TACOMA DMA  Scarborough R1 2026: Mar25-Mar26  QualIntab: 1242 * Share of Everything
All Graphs and soefa.ai Data Modeling Copyright ® 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved. S 0 e a . al for Anything =

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



"Home Improvements Planned"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Home Improvements Planned next 12 months)

Interior paint or wallpaper

357,148

10.4%

Exterior paint o1 7.6%
Remodel bathroom 321,359 9.4%
Electrical/lighting

Carpeting or floor covering

218,678 6.4%

Replace windows or doors s

Remodel kitchen

Heating or air conditioning

Replace or repair roof

Fencing/decking

283 4.9%
4.6%
4.2%
P bing e on
e
_ %

PHOENIX
Home generator

m P35+ Homeowners who Purchased ltems at THE HOME DEPOT in the past 3 months (Home Improvements Planned next 12 months)

H P35+ PHOENIX (Home Improvements Planned next 12 months)
PHOENIX DMA Scarborough R12026: Feb25-Feb26 Qualintab: 804
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usa

USA Projection

Searborough R1 2026: Jan25-Mar26

minutes and 21 seconds each week with All Forms of Media.

Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 3 days, 7 hours, 33

86.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 9 hours and 1 minutes each
week listening to All Local AM/FM Radio, representing 9.8% of total time spent with all forms of Media.

EX=..

® Homeowners who Bought Items at HOME DEPOT past 3mos H USA

Qual Intab

concurrent
usage %:

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

48.3%

Homeowners who Bought usA
Items at HOME DEPOT past

3mos

7,812 Scarborough R1 2026: Jan25-Mar26  USA Projection  Scarborough R12026: Jan25-Mar26 ~ Qual Intab 24,3 HU bba rd Share of Everything
All Graphs and soefa.oi Data Modeling Copyright © 2026 Hubbard Broadcasting, inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 3 days, 8 hours, 37
minutes and 6 seconds each week with All Forms of Media.

90.3% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 9 hours and 43 minutes each
week listening to All Local AM/FM Radio, representing 10.9% of total time spent with all forms of Media.

.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

Concurrent
usoge %:

Homeowners who Bought CHI
Items at HOME DEPOT past
3mos

A
® Homeowners who Bought Items at HOME DEPOT past 3mos m CHI
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 3 days, 2 hours, 12
minutes and 7 seconds each week with All Forms of Media.

83.% of Adults 35 or older Homeowners who Bought ltems at HOME DEPOT past 3mos spend an avg. of 8 hours and 30 minutes each
week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

Weekly Avg. H:M:S/week with All Forms of Media:
Reach %: Aduits 18 or older
64:35:26
Concurrent
uUsage %: 52.5%
Homeowners who Bought WDC
Items at HOME DEPOT past
% of Total 3mos
Weekly H:M: 6% 64.1%

Avg. Weekly
Hours:Minutes:
&
«Q‘
‘;o
® Homeowners who Bought Items at HOME DEPOT past 3mos HWDC
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Adults 35 or older Homeowners who Bought ltems at HOME DEPOT past 3mos spend an average of 3 days, 9 hours, 15

minutes and 10 seconds each week with All Forms of Media.

82.3% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 9 hours and 8 minutes each
week listening to All Local AM/FM Radio, representing 9.3% of total time spent with all forms of Media.

Avg. H:M:S/week with All Forms of Media:
Adults 18 or older

68:32:43
kil 55.4%
SEA

Homeowners who Bought
Items at HOME DEPOT past
3mos

PR 92.9%

..
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 2 days, 23 hours,
39 minutes and 35 seconds each week with All Forms of Media.

83.% of Adults 35 or older Homeowners who Bought ltems at HOME DEPOT past 3mos spend an avg. of 8 hours and 14 minutes each
week listening to All Local AM/FM Radio, representing 9.5% of total time spent with all forms of Media.

B

Avg. H:M:S/week with All Forms of Media:

Aduits 18 or older
67:17:19
e 48.5%
Homeowners who Bought
Items at HOME DEPOT past
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 2 days, 13 hours,
26 minutes and 34 seconds each week with All Forms of Ad-Supported Media.
81.8% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 8 hours and 15 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 11.% of total time spent with all forms of Ad-Supported Media.

BX .~

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

57:22:39
Concurrel
usage 50.1%
usa

Weekly
Reach %:

Homeowners who Bought
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 2 days, 13 hours,
56 minutes and 21 seconds each week with All Forms of Ad-Supported Media.
85.% of Adults 35 or older Homeowners who Bought ltems at HOME DEPOT past 3mos spend an avg. of 8 hours and 55 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 12.3% of total time spent with all forms of Ad-Supported Media.
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Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 2 days, 8 hours, 47
minutes and 20 seconds each week with All Forms of Ad-Supported Media.
78.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 7 hours and 43 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.6% of total time spent with all forms of Ad-Supported Media.

EXa

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

49:57:01
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usage 55.7%
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 2 days, 13 hours,
47 minutes and 40 seconds each week with All Forms of Ad-Supported Media.

77.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 7 hours and 48 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 9.7% of total time spent with all forms of Ad-Supported Media.

Avg. H:M:S/week with All Forms of Ad-
Supported Media: Adults 18 or older

53:22:54
Concurrel
usage 57.9%
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Homeowners who Bought
tems at HOME DEPOT
past 3mos
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 2 days, 8 hours, 22
minutes and 19 seconds each week with All Forms of Ad-Supported Media.
79.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an avg. of 7 hours and 42 minutes each
week listening to Local Ad-Supported AM/FM Radio, representing 10.8% of total time spent with all forms of Ad-Supported Media.

EE.
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 8
hours and 46 minutes each day with All Forms of Ad-Supported Media. 81.8% listen to Local AM/FM
Radio for an avg. of 70.7 minutes/day. (Local Radio delivers 11.% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

{average week]
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search (Google, Bing, etc.)
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Instagram
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| Adults 35 or older Homeowners who Bought ltems at HOME DEPOT past 3mos spend an average of 8
hours and 50 minutes each day with All Forms of Ad-Supported Media. 85.% listen to Local AM/FM
Radio for an avg. of 76.5 minutes/day. (Local Radio delivers 12.3% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 8
hours and 6 minutes each day with All Forms of Ad-Supported Media. 78.1% listen to Local AM/FM
Radio for an avg. of 66.2 minutes/day. (Local Radio delivers 10.6% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 8
hours and 49 minutes each day with All Forms of Ad-Supported Media. 77.1% listen to Local AM/FM
Radio for an avg. of 66.9 minutes/day. (Local Radio delivers 9.7% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach): Adults 35 or older Top-13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos spend an average of 8
hours and 3 minutes each day with All Forms of Ad-Supported Media. 79.% listen to Local AM/FM
Radio for an avg. of 66.1 minutes/day. (Local Radio delivers 10.8% of Time with Ad-Supported Media.)

Top-13 All Forms of Media (Persons & % Reach} Adults 35 or older Top- 13 All Forms of Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

(average week)

Grocery Stores.
Billboards & Signs (Weekly Drivers)
Search (Google, Bing, etc.)

Email/Text/IM/Zoom,etc. (Personal & Work)

Estate

/ ites/Apps)
Local AM/FM Radio

Facebook

Local TV Stations

Non-Premium Cable TV Networks
Amazon Prime/IMDb/Fire TV
Games/Fantasy/Betting Sites

Netflix

Total Persons:

m
T i WO it ot
m-m

Forms of Media: Adults 35 or older

m
m

Homeownerswho Bought
e e
FRETNIE E—T

3mos
= Homeowners who Bought Items at HOME DEPOT past 3mos B PHX

% Time spent: [Ave

Local AM/FM Radio
70.6

Email/Text/
M/Zoom,etc.
(Personal &
Work)
39.4

Local TV Stations
106.1

Non-Premium Cable TV
Networks
85.9

Facebook
37.5

Billboards & Signs
(Weekly Drivers)

Amazon
Prime/IMDb/

FireTV

Local TV Stations
105.9

Networks
96.1

Non-Premium Cable TV

Billboards & Signs
(Weekly Drivers)
590.1

Local AM/FM Radio
68.8

Search
(Google,
Bing, etc.)
29.0

Amazon
Prime/IM
Db/FireTV

Facebook 26.6

48.4

News.
/Wea
ther...

Games
/[Fanta
sy/B...

Email/Text/IM/
Zoom,etc.
(Personal &
Work)...

Netflix

24.4 Groce... Ba..

= Homeowners who Bought Items at HOME

DEPOT past 3mos

m PHX

Top-13 All Forms of Ad-. Suggorted' Media (Persons & % Reach): Adults 35 or older

% Time spen

(Average waek)
Grocery Stores

Billboards & Signs (Weekly Drivers)

Search [Google, Bing, etc.)

o/ orts

Local AM/FM Radio

Email/Text/IM/ Zoometc. {Personal & Work)
Facebook

Local TV Stations

Non-Premium Cable TV Networks

Amazon Prime /IMDb/FireTV

Instagram

Shopping (incl. Food/ Auctions/Travel, etc.)

Gas Stations/Convenience Stores

Totat perzons:

B em—""
e —
m=m
P —
B —)
AR e

Avg. Hours+Minutes/day with All
Forms of Ad-Supported Media:
Adults 35 or older

Homeowners who Bought PHX.
Items at HOME DEPOT
past 3mos
{465 a3 ﬂ!’l‘
= Homeowners who Bought Items at HOME DEPOT past 3mos W PHX
PHX DMA Scarborough R1 2026: Feb25-Feb26 Qual Intab 804

All Graphs and soefa.ai Data Modeling Copyright ©@ 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

(Averoge Doy

Top-13 All Forms of Ad-Supported Media (% Time Spent &

Avg. Minutes/day Spent): Adults 35 or older

Local AM! FM Radio

Local TV Stations

102.1
Amazon

| Prime/IMDb/Fire
v
58.7 |

Non-Premium Cable
TV Networks
82.7

Facebook
35.9

. (Personal &

1 Shoppi
n

Billboards & Signs
(Weekly Drivers)

M/Zoom,etc  Search

v (Google,

Work) Bing, etc.)
35.8 295

Insta Hoks

Weat...
gra |

(incl.

m
Food... 173 | 6r..|6

Local TV Stations
101.8

Networks
924

Non-Premium Cable TV

Billboards & Signs

Local AM/FM Radio (Weekly Drivers)

Eml/ToM || seqren

Amazon
Prime/IMDb/Fire
v fork)...
47.6

Shop
ping
(incl.
Food
JAu...

Instag
ram
221

Facebook
45.5

» Homeowners who Bought items at HOME DEPOT past 3mos

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]

= PHX
*® Share of Everything
for Anything .

soefa.ai




- 65,524,978 or 81.8% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 70.7 minutes every day
representing 41.4% of all time spent daily with Ad-Supported Audio.
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- 1,812,155 or 85.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 76.5 minutes every day representing
42.6% of all time spent daily with Ad-Supported Audio.
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- 1,258,884 or 78.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day
representing 38.8% of all time spent daily with Ad-Supported Audio.
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1,026,780 or 77.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 66.9 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.
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Avg. Week All Atﬁ{io (Persons & % Reach): Adults 35 or older
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- 1,245,566 or 79.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 66.1 minutes every day representing
41.3% of all time spent daily with Ad-Supported Audio.
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. 65,524,978 or 81.8% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 70.7 minutes every day
representing 41.4% of all time spent daily with Ad-Supported Audio.
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1,812,155 or 85.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 76.5 minutes every day representing
42.6% of all time spent daily with Ad-Supported Audio.
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1,258,884 or 78.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPQOT past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 66.2 minutes every day
representing 38.8% of all time spent daily with Ad-Supported Audio.
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1,026,780 or 77.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPQOT past
3mos listen to Ad-Supported Local AM/FM Radio for an average of 66.9 minutes every day
representing 38.1% of all time spent daily with Ad-Supported Audio.
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Reach % 77.1%

Audio: Adults 35 or older

"Share of Ad-Supported Audio” - m

Homeowners who Bought
Items at HOME DEPOT past
3mos

0y
153/ 12.2% 11.9%  10.6% inqe  10.9% 12.1% 128A

wo T D e 6.9% 7.1% I.U% 8.1%
eekly 2.0% 349
Reached: 755,780 2,422,940 - -_

388,623 908,751 162,899 389 422 141,596 329 592 144,864 279 758 161,044 419 615 92,160 233 121 119,971 265,048 33,802 70,325 52,698

111,183
Local AM/FM Podcasts YouTube Music Amazon Music Pandora TV Music Spotify All Others SiriusXM iHeartRadio
Shae Radio Channels
ily M
[ omeownersw o Bought Items at past 3mos [ ]

SEA DMA Scarborough R1 2026: Mar25-Mar26 Qual intab 1,242 SEATTLE-TACOMA DMA Scarborough R1 2026: Mar25-Mar26 Qual Intab 3,887
All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

* Share of Everything

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]




1,245,566 or 79.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio for an average of 66.1 minutes every day representing
41.3% of all time spent daily with Ad-Supported Audio.

Weekly
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Local AM/FM Radfo Formats (Persons & % Reach} Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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65,524,978 or 81.8% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Country, Classic
Hits, Classic Rock, and Pop Contemporary Hit Radio.
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1,812,155 or 85.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Adult Contemporary, Album Adult
Alternative, Classic Hits, Country, and Classic Rock.
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1,258,884 or 78.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are All News, Adult Contemporary, Classic
Hits, Country, and News/Talk/Information.

Local AM/FM Radio Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Local AM/FM Radro Formats (Persons & % Reach): Adults 35 or older Local AM/FM Radio Formats (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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1,026,780 or 77.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
listen to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Classic Rock, Adult Contemporary,
Country, All Sports, and Classic Hits.
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1,245,566 or 79.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos listen
to Ad-Supported Local AM/FM Radio. The Top-5 Formats are Country, Adult Contemporary, Classic Hits,
Adult Hits, and Hot AC.
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Time spent:

57,761,780 or 72.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations for an average of 115.8 minutes every day representing
31.7% of all time spent daily with Ad-Supported Video.
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1,709,305 or 80.2% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations for an average of 122.8 minutes every day representing
33.9% of all time spent daily with Ad-Supported Video.
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Avg. Week Alrlwvideo (Persons & % Reach): Adults 35 or older
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1,027,060 or 63.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations for an average of 80.1 minutes every day representing
25.7% of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local TV Stations

Amazon
Prime/IMDb/F
ireTv Netflix
318 28.2
Non-Premium Cable TV
AppleT Roku +
Networks
V+,fubo The
99.9
| ,Pluto... Roku...
Hulu/ | Pe | Di
Premiu | Hulu.. | ac | sn
m Cable o.. | e
Local TV Stations v Param
87.2 Netw... ount...
™ Homr s who Bought Items at HOME DEPOT

87.7
Roku+  [Srikok
Netflix The... 11.0
19.1
Noq-Premium . - Bara..
Cable TV Premium
Networks Cable TV lu/
93.8 Networ... H
past 3mos mWDC

Avg. Week Ad-Supported Video (Persons & % Reach): Adults 35 or older Avg.

Total Persons:

Non-Premium Cable TV...
Local TV Stations
Amazon Prime/IMDb/FireTV
YouTube Video
TikTok
AppleTV+fubo,Pluto, Tubi, etc.
Hulu/Hulu + Live TV (any Hulu)
Peacock
Paramount+
Netflix
Roku + The Roku Channel
Disney+
Premium Cable TV Networks

woc

DMA

0%

(201 —
e
PRV .
P 53

# Homeowners who Bought Items at HOME DEPOT ;r::t‘ﬂmos
Scarborough R1 2026: Mar25-Mar26 Qual Intab

Avg. Hours+Minutes/day with Ad-
Supported Video: Adults 35 or older

Homeowners who Bought
Items at HOME DEPOT past

®WDC
1,716

# Time Spent:

Day Ad-Supported Video (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older

Local TV Stations
80.1

Net
flix
11.

Non-Premium
Cable TV
Networks

91.7

YouTube
Video
243

333333

Amazon
Prime/IMDb/Fir
elv
57.8

TikTo Hul

Amazon
Prime/IM
Db/FireTV

35.7

Local TV Stations
82.3

Non-Premium
Cable TV
Networks

88.0

TikT
ok
11.0

YouTub
e Video
157

¥ Homeowners who Bought Items at HOME DEPOT past 3mos

All Graphs and soefo.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

HWDC
® Share of Everything

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]



772,764 or 58.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations for an average of 133.2 minutes every day representing 32.5%
of all time spent daily with Ad-Supported Video.

Avg. Day All Video (% Time Spent & Avg Minutes/day Spent): Adults 35 or older
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Avg. Week All Video (Persons & % Reach): Adults 35 or older
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1,117,642 or 70.9% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations for an average of 102.1 minutes every day representing
32.% of all time spent daily with Ad-Supported Video.
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57,761,780 or 72.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations for an average of 115.8 minutes every day representing
31.7% of all time spent daily with Ad-Supported Video.
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1,709,305 or 80.2% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations for an average of 122.8 minutes every day representing
33.9% of all time spent daily with Ad-Supported Video.
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1,027,060 or 63.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past

3mos watch Ad-Supported Local TV Stations for an average of 80.1 minutes every day representing
25.7% of all time spent daily with Ad-Supported Video.
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772,764 or 58.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
watch Ad-Supported Local TV Stations for an average of 133.2 minutes every day representing 32.5%
of all time spent daily with Ad-Supported Video.
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1,117,642 or 70.9% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations for an average of 102.1 minutes every day representing
32.% of all time spent daily with Ad-Supported Video.
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Local TV Station Programs (Persons & % Reach): Adults 35 or older
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' 57,761,780 or 72.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening, Sports,
Comedies, Local News - Morning, Movies, and Dramas.
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1,709,305 or 80.2% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Local News - Evening,
Comedies, Sports, Local News - Morning, Movies, and Dramas.
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1,027,060 or 63.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
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' 1,117,642 or 70.9% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos watch Ad-Supported Local TV Stations. The Top 6-Programs are Sports, Local News - Evening,
Dramas, Movies, Comedies, and Local News - Morning.
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3mos use Ad-Supported Social Media for an average of 115.4 minutes every day representing 20.6%
of all time spent daily with Ad-Supported Digital Media.
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1,567,276 or 73.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Social Media for an average of 123.2 minutes every day representing 22.6%
of all time spent daily with Ad-Supported Digital Media.
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1,210,082 or 75.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Social Media for an average of 125.8 minutes every day representing 22.7%
of all time spent daily with Ad-Supported Digital Media.
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926,992 or 69.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported Social Media for an average of 103.7 minutes every day representing 16.9% of all
time spent daily with Ad-Supported Digital Media.
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1,189,603 or 75.4% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Social Media for an average of 99.7 minutes every day representing 19.3%
of all time spent daily with Ad-Supported Digital Media.
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59,695,371 or 74.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Facebook for an average of 39.3 minutes every day representing 34.6% of
all time spent daily with Ad-Supported Social Media.
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- 1,567,276 or 73.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Facebook for an average of 40.8 minutes every day representing 34.1% of
all time spent daily with Ad-Supported Social Media.
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1,210,082 or 75.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Facebook for an average of 44.6 minutes every day representing 36.5% of
all time spent daily with Ad-Supported Social Media.
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Avg. Week All Social Media (Persons & % Reach): Adults 35 or older Avg. Day All Social Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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use Ad-Supported YouTube Video for an average of 31.8 minutes every day representing 32.2% of all
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1,087,030 or 68.9% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Facebook for an average of 35.9 minutes every day representing 35.4% of
all time spent daily with Ad-Supported Social Media.
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59,695,371 or 74.6% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Facebook for an average of 39.3 minutes every day representing 34.6% of
all time spent daily with Ad-Supported Social Media.
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| 1,567,276 or 73.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Facebook for an average of 40.8 minutes every day representing 34.1% of
all time spent daily with Ad-Supported Social Media.
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1,210,082 or 75.1% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos use Ad-Supported Facebook for an average of 44.6 minutes every day representing 36.5% of
all time spent daily with Ad-Supported Social Media.
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528,435 or 39.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
use Ad-Supported YouTube Video for an average of 31.8 minutes every day representing 32.2% of all
time spent daily with Ad-Supported Social Media.
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1,087,030 or 68.9% of Adults 35 or older Homeowners who Bought Items at HOME DEPQT past
3mos use Ad-Supported Facebook for an average of 35.9 minutes every day representing 35.4% of
all time spent daily with Ad-Supported Social Media.
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 5,258,255;
Local Radio: 4,203,391; Social Media: 3,524,573; Non-Prem. Cable: 1,968,964; Local TV:
1,903,894 reaching Adults 35 or older Homeowners who Bought Items at HOM

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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M-F 6a-7p Avg. Available Impressions per 15-min. are...
Local Radio: 115,993; Social Media: 86,031; Local TV: 53,389; Non-Prem. Cable: 48,374
reaching Adults 35 or older Homeowners who Bought Items at HOME DEPOT past

All Other Digital Media: 131,817;

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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DEPOT past 3mos
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 94,904;
Local Radio: 80,235; Social Media: 65,822; Non-Prem. Cable: 34,479; Local TV: 30,061
reaching Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3m
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M-F 6a-7p Avg. Available Impressions per 15-min. are..
Local Radio: 66,432; Social Media: 52,726; Non-Prem. Cable: 29,741; Local TV: 26,369
reaching Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3m
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M-F 6a-7p Avg. Available Impressions per 15-min. are... All Other Digital Media: 116,076;
Local Radio: 80,153; Social Media: 77,758; Non-Prem. Cable: 45,472; Local TV: 40,710
reaching Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3

(Mon-Fri 12am-12mid Ad-Supported Media Usage by AQH)
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77,456,053 or 96.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos spend an average of 52.3 minutes per day driving, seeing Billboards and Signs. 71.6% Listen to
Local Radio Stations Out-of-Home for an average of 46.8 minutes/da

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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2,034,969 or 95.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos spend an average of 41.4 minutes per day driving, seeing Billboards and Signs. 74.4% Listen to
Local Radio Stations Out-of-Home for an average of 50.6 minutes/day

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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1,549,934 or 96.2% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos spend an average of 52.1 minutes per day driving, seeing Billboards and Signs. 68.3% Listen to
Local Radio Stations Out-of-Home for an average of 43.8 minutes/day

Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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Top-13 Out-of-Home Media (Persons & % Reach): Adults 35 or older
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1,288,114 or 96.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos spend an average of 51.2 minutes per day driving, seeing Billboards and Signs. 67.4% Listen to
Local Radio Stations Out-of-Home for an average of 44.3 minutes/day
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% Time spent:

Pt

Avg. Hours+Minutes/day with Out- M
of-Home Media: Adults 35 or oider m

e _
soge %:
Homeownerswho Bought

Items at HOME DEPOT past
3mos

AM/FM Radio
518

Billboards & Signs (Weekly Drivers)
51.2

Walking in Towns,
Cities, Downtown | Shopping

Areas
21.6

SiriusXM
141

Malls

Grocery

Stores
8.2

17.8

Retail
Stores
6.8

YouTube

AM/FM Radio
49.2

Billboards & Signs (Weekly

Drivers)
41.2

‘Walking in Towns,
Cities, Downtown

Areas
216

SiriusXM
13.6

Grocery
Stores
8.9

Shopping Malls
18.0

Retail
Podcasts Stores
8.7 A

Ama YouTub
zon e Music
Musi 6.5

c

6.8 Ga

= Homeow

ners who Bought Items at HOME DEPOT past 3mos uSEA

W Homeowners who Bought Items at HOME DEPOT past 3mos

mSEA

Top-13 Ad-Supported Out-of-Home Media (Persons & % Reach): Adults 35 or older

(averoge week)
Grocery Stores

Billboards & Signs (Weekly Drivers)

AM/FM Radio

shopping Malls

Gas Stations/Convenience Stores
Podcasts

Drug Stores

Retail Stores

Restaurants & Bars

Public Transit

TV Music Channels

YouTube Music

SEA DMA

Total persans

3,033,780

e ——_
b o, oo T —TTE

92.9%

R I —T
ERER T —
[oossss | Jags
oasos 1 2a3s)

¥ Homeowners who Bought Items at HOME DEPOT past 3mos
Scarborough R12026: Mar25-Mar26

Avg. Hours+Minutes/day with Ad- 2
Supported Out-of-Home Media:
Adults 35 or older

o6
=z G W L
usage 5%: 33.7%
Homeowners who Bought

ftems at HOME DEPOT
past 3mos :

N SEA

Qual Intab 1,242

All Graphs and soefa.ai Data Modeling Copyright © 2026 Hubbard Broadcasting, Inc. LLC. All rights reserved.

[(Own or rent residence (HHLD): Own AND Major stores bought past 3 months: The Home Depot)]

Top-13 Ad-Supported Out-of-Home Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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1,522,462 or 96.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos spend an average of 60.3 minutes per day driving, seeing Billboards and Signs. 69.1% Listen to
Local Radio Stations Out-of-Home for an average of 43.7 minutes/day

Top-13 Out-of- Hame Media (Persons & % Reach): Adults 35 or older
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77,456,053 or 96.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos

spend an average of 52.3 minutes per day driving, seeing Billboards and Signs representing 37.9% of all
Time Spent with Ad-Supported Out-of-Home Media.
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‘2,034,969 or 95.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos

Fpend an average of 41.4 minutes per day driving, seeing Billboards and Signs representing 31.% of all Time
F‘»pent with Ad-Supported Out-of-Home Media.
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1,549,934 or 96.2% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos

spend an average of 52.1 minutes per day driving, seeing Billboards and Signs representing 38.1% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported
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1,288,114 or 96.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos

spend an average of 51.2 minutes per day driving, seeing Billboards and Signs representing 38.1% of all
Time Spent with Ad-Supported Out-of-Home Media.

Avg. Hours+Minutes/day with Ad-Supported

Out-of-Home Media: Adults 35 or older
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1,522,462 or 96.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
spend an average of 60.3 minutes per day driving, seeing Billboards and Signs representing 41.9% of all
Time Spent with Ad-Supported Out-of-Home Media.
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2,034,969 or 95.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos spend an average of 41.4 minutes per day driving an average of 24.1 miles each day and are
37.% more likely to use Tristate Tollway (I-294/1-94) than the Metro av

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older Top-26 Residential Zip Codes: Adults 35 or older Top-26 Employment Zip Codes: Adulits 35 or older
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1,549,934 or 96.2% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos spend an average of 52.1 minutes per day driving an average of 30.3 miles each day and are
45.2% more likely to use Randolph Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older
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1,288,114 or 96.7% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos spend an average of 51.2 minutes per day driving an average of 29.8 miles each day and are
62.7% more likely to use Highway 20 than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older Top-26 Residential Zip Codes: Adults 35 or older Top-26 Employment Zip Codes: Adults 35 or older
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1,522,462 or 96.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past
3mos spend an average of 60.3 minutes per day driving an average of 35.1 miles each day and are
49.2% more likely to use Deer Valley Road than the Metro average.

Top-26 Ad-Supported Roads Traveled Per Week (Persons & % Reach): Adults 35 or older Top-26 Residential Zip Codes: Adults 35 or older Top-26 Employment Zip Codes: Adults 35 or older
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20,809,084 or 26.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.5 minutes every day representing
34.3% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medla (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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Local Daily Newspaper(s) (Daily+Sunday)
Direct Mail Advertising (excluding Catalogs)
Local Daily Newspaper(s) (Sunday)

Local Daily Newspaper(s) (Daily

Books

All Local Weekly Newspapers

New York Times (Daily+Sunday)

Magazines

New York Times (Sunday)

Wall Street Journal (Daily)

. 657,885 or 30.9% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.4 minutes every day representing
37.2% of all time spent dally with All forms of Print Media.

Avg. Hours+Minutes/day with All
Print Media: Adults 35 or older
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411,503 or 25.5% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.1 minutes every day representing
33.1% of all time spent daily with All forms of Print Media.

Avg. Week All Print Media (Persons & % Reach): Adults 35 or older Avg Day All Print Media (% Time Spent & Avg. Mmutes/day Spent): Adults 35 or older
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384,493 or 28.9% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 11.1 minutes every day representing
31.9% of all time spent daily with All forms of Print Media.

Avg. Week All Print Medm (Persons & % Reach): Adults 35 or older Avg. Day All Print Media (% Time Spent & Avg. Minutes/day Spent): Adults 35 or older
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. 267,547 or 17.% of Adults 35 or older Homeowners who Bought Items at HOME DEPOT past 3mos
read Local Daily Newspaper(s) (Daily+Sunday) for an average of 12.4 minutes every day representing
34.% of all time spent daily with All forms of Print Media.
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“Advertising Actions"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites
Social Media
Direct Mal
Broadcast, Cable, & Sat TV
Local Broadcast TV
Local AM/FM Radio e
Video Streaming Services
Newspapers
Podcasts
Billboards Seseire : USA

8.7%

Audio Streaming Services 16,990,193 s

® P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
H P35+ USA AVERAGE Ehopped!\lisitedlBought past 3mos Due to Ads on %)

USA DMA Scarborough R12026: Jan25-Mar26  Qual Intab:  78. * Share of Everything
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Social Media

Direct Mail

Websites

Broadcast, Cable, & Sat TV
Local Broadcast TV

Cable TV Networks

"Advertising Actions"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,978,744

36.2%
1,707,755

| 1,886,505

1,290,151

23.6%

| 1,026,868

853 486 15.6%

Local AM/FM Radio
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® P35+ Homeowners who Purchased ltems at THE HOME DEPOT in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
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CHICAGO DMA Scarborough R12026: Feb25-Feb26 Qual Intab:  11. S 0 e f‘a a i
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Social Media

"Advertising Actions"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

1,763,087 42.7%

1,586,577 38.4%

Websites
Broadcast, Cable, & Sat TV 1,078,778 T
Direct Mail 1124 755 I
Local Broadcast TV prgdes S
Cable TV Networks  gSyyes T

648,458 15.7%
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Podcasts
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WASHINGTON, DC DMA  Scarborough R12026: Mar25-Mar26  QualIntab: 1716
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447,039 10.8%

, WASHINGTON, DC
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= P35+ Homeowners who Purchased items at THE HOME DEPOT in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
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"Advertising Actions"”

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)

Websites

1,207,986 37.0%

Social Media 1.188.710 36.4%

Direct Mail gyl 27.7%

Broadcast, Cable, & Sat TV
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m P35+ Homeowners who Purchased ltems at THE HOME DEPOT in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)

M P35+ SEATTLE-TACOMA AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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Websites

Social Media
Direct Mail
Broadcast, Cable, & Sat TV

Cable TV Networks

"Advertising Actions"

P35+ Homeowners who Purchased Items at THE HOME DEPOT in the past 3 months
(Shopped/Visited/Bought past 3mos Due to Ads on %)
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987,808 28.9%
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334,499 9.8%
m P35+ Homeowners who Purchased ltems at THE HOME DEPOT in the past 3 months (Shopped/Visited/Bought past 3mos Due to Ads on %)
B P35+ PHOENIX AVERAGE (Shopped/Visited/Bought past 3mos Due to Ads on %)
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